Editor In Chief, HuffPost Australia

[bookmark: _GoBack]•Location = Sydney*
You're passionate about the news and have spent your in pursuit of excellence. Your focus on quality editorial is ingrained from years of writing, editing, reporting and learning. You made the shift to digital ahead of your competition and have evolved with the medium. Online is where you have been and want to be, and you’re ready to raise the bar for Australian online news and information. You’ve led an editorial team to excellence before, and you’re excited by the opportunity to build an editorial voice and team from the ground up. You’re looking to work with the best in the business, because frankly, that’s who you are.

Welcome to The Huffington Post Media Group. We’re looking for amazing people like you. 

HPMG has an immediate opening for a full-time Editor-In-Chief to manage the Huffington Post Australia’s editorial team. If you are a passionate, innovative leader with a proven track record for exceptional editorial and extensive online media experience, we want to hear from you.


The chosen candidate will be responsible for:

Management of the Editorial Team and Mandate:

•Create and drive an exciting, class-leading editorial strategy, working closely with U.S. senior staff.

•Inspire editors and contributors, aligning them to HPMG’s editorial mission and voice

•Run the overall operation of the editorial team
•Implement HPMG’s editorial standards

•Oversee top-level management of editorial calendar and front page schedule

•Oversee development of key editorial features

•Drive user engagement by presenting high-quality content experiences in a multitude of web formats

•Help recruit top talent for the HuffPost Australia editorial team

•Determine and own key business metrics, including key performance indicators such as visitors, pageviews and engagement



•Develop key content partnerships in collaboration with business team

•Maintain a strong collaborative relationship between sales and editorial
•Become the face of HuffPost Australia’s editorial and drive awareness of its offerings

•Oversee creation and execution of community-building strategies


Ideal candidates should have the following skills and qualifications:

•Minimum 10 years editorial experience, with previous experience as an editor-in-chief

•Minimum 5 years online experience, with extensive overall knowledge of operations and optimized content formats

•Outstanding editorial skills

•Proven aptitude for effective strategic planning
•Wide-range of media contacts

•Expertise in effective online content distribution methods, including content sharing and link distribution, and social networking tools

•Excellent organizational skills around short and long-term projects

•Excellent product management skills

•Strong leadership skills, talent for inspiring

•Positive, collaborative team player

•Tireless, driven self-starter

•Innovative problem solving skills

•Flexibility, ability to respond quickly to timely events

•Thrives under pressure




